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WNP Local Economy Background Paper: Final. March 2018 

 
This paper brings together the evidence about the local economy in Wooler, and the 
comments made during consultations in 2017. 
 
 
1. Introduction 
 
1.1: The purpose of this background paper is to provide the evidence base for the Local Economy 
policies of Wooler Neighbourhood Plan. It provides an initial overview, followed by a summary of 
previous studies of the economy of both Wooler Town Centre and the wider area around Wooler. It 
then lists the findings of surveys and consultations undertaken for WNP. This is followed by a review 
of sites for business activity. The final section lists the main issues relevant to WNP which emerge 
from this material.  
 
2. Overview of issues and trends 

 
- Land-based industries are still very important in the area (agriculture; forestry; mineral 

extraction; field sports).  

- Tourism and retail are also important, especially in Wooler 

- There are rising employment opportunities to provide for our care needs.  

- There are a few larger businesses, some smaller firms and many home-based and micro-

businesses.  

- Employment has grown in Wooler Parish 2001-2011, and levels of unemployment are low 

and falling. There were 172 more people in employment in 2011 than in 2001 in Wooler 

parish between 2001-2011, and fewer unemployed (4.3% compared to 6.1%). 

- Much employment is low paid, seasonal and/or precarious. As a result, incomes are 

relatively low in Wooler Parish itself. 

- Wooler has an industrial park (Berwick Road) and a business park (Haugh Head), as well as a 

centre for small businesses (Cheviot Centre).  

- There are also business premises (including farm-based activities) scattered through Wooler 

itself and the outlying settlements. 

- Studies and local comment have regularly reported a lack of small, affordable business 

space.  

 

 

 

 

Table 1: Economic activity in Wooler Parish, Glendale1 and Northumberland: census 2011 

                                                           
1 The Glendale area includes parishes from Cornhill to Ingram and Kirknewton to Lowick 
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 Wooler Parish Glendale Northumberland 
Total aged 16-74 1421                    4385  

Economically active 945                       66.5% 2954                       67.4%  

- Employees 
part-time 

16.4% 15.4%  

- Employees 
full time 

31.2% 30.2%  

- Self 
employed 

13.4% 17.4%  

- unemployed 4.3% 3.4%  

- full-time 
student 

1.1% 1.0%  

Economically 
inactive 

476                 
                            33.5% 

1431 
                                32.6% 

 

        -       retired                               23.7% 22.3%  

- other 9.8% 10.3%  

 
 
Table 2: Industry in which employed (aged 16-74 in employment), Wooler Parish, Glendale and 
Northumberland: census 2011 

Industry type Wooler Parish 
Total                % 

Glendale 
Total                   % 

Northumberland 
Total                 % 

Total in employment 884*           100.0% 2807*              100.0%  

Agriculture, forestry 
and fishing 

43                   4.9% 412                     14.7%  

Manufacturing 86                    9.7% 204                       7.3%  

Construction 98                 11.1% 223                       8.0%  

All retail, motor repair, 
transport and storage 

233               26.4% 502                     17.9%  

Accommodation and 
food services 

112              12.7% 277                       9.9%  

Professional, etc, 
admin and support, 
public admin and 
defence, education 

139               15.8% 560                     19.9%  

Human health and 
social work 

88                  10.0% 270                       9.6%  

other 85                   9.6% 359                     12.7%  

*(Total economically active, minus unemployed) 

 

Table 3: Industry in which employed (aged 16-74 in employment), Wooler Parish, as recorded in the 
2001 and 2011 censuses 

Industry type Census 2001 
Total 

 
% 

Census 2011 
Total 

 
% 

Total in employment 712 100 884* 100 

Agriculture, forestry 
and fishing 

  43 4.9 

Manufacturing   86 9.7 

Construction   98 11.1 

All retail, motor repair, 
transport and storage 

  233 26.4 

Accommodation and 
food services 

  112 12.7 
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Professional, etc, 
admin and support, 
public admin and 
defence, education 

  139 15.8 

Human health and 
social work 

  88 10.0 

other   85 9.6 

*(Total economically active, minus unemployed) 

 

  Figure 1: Northumberland Median Income Level 

by Ward 2012 

Red- lowest 

Orange – next lowest 

Light Green - middle  

Dark blue – highest 
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3. Previous Studies2 

These Studies have been carried out for various purposes. Some are focused on just Wooler Town 

Centre. Others look at the local economy generally. These studies look at a wider area than Wooler 

Parish, as many Wooler people work in the surrounding area and vice versa. 

3.1 Wooler Town Centre Health Check Report 2009 (undertaken by consultants) 

This study was undertaken to assess how ‘distinctive’ different small rural towns were in their 

retail offer. It noted: “The Market Place tends to be off-centre of the main shopping area with 

the Co-operative convenience store being the key attractor3 to local shoppers. The village centre 

has a predominantly independent character along the Market Place and High Street”.(p.5) 

 

Key findings in 2009 were: 

- “Local people are shopping in Alnwick, Berwick, Morpeth and other competing 
centres for food and non-food items 

- Good sense of community through local businesses, Glendale Development Trust 
and other organisations – real commitment to the town’s future 

- Town centre is not really announced or properly framed when you arrive from the 
south 

- Poor gateway off the A697 
- Shopping area is not seen as a series of distinct spaces but as a single street 
- Bus station/car park is not really contributing to the town’s retail offer and needs to 

be 
- assessed in terms of future use 
- Off street parking provision needs to be reviewed, with potential for re-distribution 
- Market Place is not reaching its full potential 
- Dormant uses such as the antique shops in High Street are not working for the 

collective offer 
- Wooler is not maximising its potential as a tourism base within the Northumberland 

National Park and Cheviot Hills, specifically tourist information facilities, outdoor 
pursuit shops, eating places 

- A number of good shop-fronts are let down by neighbouring properties within key 
visible 

- frontages 
- Lack of a quality food and drink offer across the town centre and limited evening 

time offer 
- Local produce is visible within some key shops such as the local butchers, 

delicatessen 
- A warm welcome in Wooler! Although need to address attention to detail 
- Quality of serviced accommodation needs to be addressed 
- Lack of marketing of Wooler outside the area and within the North East – real 

potential for unique visitor experience” (p.45) 
 

Since this Study, there have been improvements in the range of food and drink on offer, and the 

Co-Op has moved to the Market Place. A wider variety of active antique shops are now available. 

 

                                                           
2 Our thanks to Zoe Reynolds and Polly Smith for providing help with this review work. 
3 By ‘attractor’, the authors mean generating ‘footfall’ of shoppers. 
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3.2 Wooler Market Towns Retail Distinctiveness Project: survey report 2009 (prepared by NCC 

Officers) 

This defined the area of Wooler Town Centre as on the map below (p.13): 

 
 

Using a ‘health check’ methodology, this reviews many aspects of the ‘vitality’ of Wooler Town 

Centre. It also carried out a survey of shoppers. The conclusions were (p.7):  

 “35% of the floorspace in Wooler was for retail. 
• Shopper’s perceptions of the range of retail provision was fairly positive – 43% 
thought that Wooler offered a wide choice of shops. 
• Shoppers would like to see improvements with more choice and variety was 
needed, specifically clothes and food shops. 
• There was more comparison retail (clothing, household goods, furniture, DIY 
and electrical goods) than convenience retail. 
• There was 8% vacant floorspace in Wooler. 
• 96% of shoppers interviewed found it very easy or fairly easy to travel into 
Wooler town centre by car. 
• 52% gave a good or very good rating for the availability of car parking spaces 
in Wooler. 
• Wooler also has fairly good bus connectivity by the frequency and number of 
destinations reached from Wooler. 
• Over 70% of respondents rated the quality and the regularity of the bus/rail 
services and the destinations served by public transport in Wooler as good or 
very good. 
• 20% of Wooler residents shopped in Wooler. 56% of expenditure was lost to 

Berwick-upon-Tweed, 6% to Alnwick and 4% to Kelso”. 

Note that retail spending patterns have changed a lot since 2009, with the rise of internet shopping, 

and the presence of Aldi and Lidl. 
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3.3 Glendale Community Plan 2011 

This contains a comprehensive review of all available material about the Glendale local economy, 

and summarises the findings of the Wooler Town Centre retail report 2009 (see 3.2 above). Glendale 

Community Plan drew on the 2001 census, among other sources. A business survey was undertaken 

for this study in c. 2010, to a design modelled on a County-wide business survey undertaken by 

Newcastle University’s Centre for Rural Economy. Response rates were low (under 16%), and 

dominated by micro-businesses. The survey was undertaken in 2010, when many were worried 

about recession and finance. In summary, the review concluded4: 

- Agriculture, hunting and forestry were the largest employer (20.5% in Glendale in 2001, and 

33.3% of survey respondents. Hunting/fishing brought significant income into the area) 

- The wholesale and retail trades accounted for 12.5% of all employees in 2001. 

- Both agriculture and retail tended are low pay sectors.  

- The survey of businesses found many that were home-based. 

- Several businesses in the survey felt constrained by lack of space5. 

Note that these conclusions still broadly hold, though employment, as recorded in the census 2011 

for Glendale in agriculture and forestry had fallen to 14.7%, and there was an increase to 14.2% in 

the wholesale and retail trades.  

 

3.4 Micropol: Northumberland SmartWork Centres (SWC)s: Draft Report: March 2013 

This report was financed by the INTERREG IVC Programme. It focused on the sustainability and 

growth of rural areas through the development of Smart Work Centres6, one of which was financed 

in the Cheviot Centre. It notes in particular the work of the nationally-funded Rural Growth Network 

in Northumberland. It highlights the significant numbers in the County now working from home, 

higher than in the North East overall, and in England generally. The largest group of those working 

from home were in the ‘professional, scientific and technical’ category7. Most businesses these days 

will need good internet access. At the time (2013), Wooler was highlighted as seriously ‘digitally 

excluded’. Digital provision and speeds have been significantly improved since then.  

 

3.6 North East Independent Economic Review, commissioned by NELEP: April 2013 

                                                           
4 Summarised from relevant points listed in paras 4.1 and 4.2 of the full Plan 

5 Note that GGT subsequently expanded its accommodation for 1 and 2 person businesses (see 3.4). 
6 SWCs are SWCs are “facilities or centres providing flexible office and work stations with cutting edge ICT 
infrastructure and capabilities, such as fibre-optic/high speed broadband networks and video-conferencing. 
SWCs also provide an environment to facilitate both on and offline collaboration between enterprises and 
entrepreneurs through ‘co-working’11, with open work and shared spaces a common feature. Through the 
provision of such facilities SWCs have the potential to enable flexible and scalable remote or virtual/tele-
working which reduces the need for employees to travel to and be based within offices owned by employers, 
which are often based within urban centres” (p.8). Note that there was little demand for the CC’s SWC, which 
has since become a larger office for a business moving from one of the smaller units at the CC. Experience 
suggests that SWC are no longer so useful now that digital services are generally available for people ‘on the 
move’, in cars and cafes. Grouping accommodation for several small businesses in the same place, with kitchen 
and additional meeting rooms etc, has been welcomed by CC businesses. 
7 The report used 2011 census data. 
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This report is very general, but comments that “compared to the south east and London, the north 

east offers very good value for money, and the market towns and smaller villages are very attractive 

to new arrivals” (p.32). The report suggests that the availability of good quality housing in good 

quality environments is an important element in this attraction. 

 

3.5 ‘Stayin’ Alive’ in Glendale: Young People’s experiences of living in Glendale and how to enhance 

it: December 2013 [NB: This needs to be cut down!!] 

This report explored the “reasons why younger people continue to leave Glendale, and how to 
enrich their experience to make (the Wooler) area more attractive to the young. It is based on 
discussion and surveys with younger people, businesses and those involved in education and 
training, and on recent available data.  It considers young people’s experience and expectations 
in relation to work and housing opportunities, access to transport and communications 
technology, recreational opportunities, school experience and involvement in community 
activity” (p.4) It drew on census data from 2001 and 2011, discussion with Year 8 pupils at 
Glendale Middle School, a web-based questionnaire aimed at those aged 14-40 circulated 
through young people’s groups (Young Firefighters, Wooler Drop-In, Young Farmers, etc), the 
Glendale Community Plan 2011 Business Survey and conversations with those providing 
employment, training, teachers and youth activity promoters.  
 
Employment issues were cited by young people as the main reason for leaving the Glendale 
area. The report therefore summarises the main issues facing those looking for work, and 
businesses seeking staff. It made the following points: 

- The Glendale economy is dominated by farming, forestry, tourist businesses and 
construction, with opportunities in tourism, businesses run from home, and the care 
sector. Farming and forestry are now highly mechanised needing skilled labour, often 
brought in on a contract basis. 

- There are a few large firms in the area, and many very small micro-businesses. Some 
microbusinesses are linked to local resources, but many locate in our area as a lifestyle 
choice, and, due to the internet, may have linkages regionally, nationally and 
internationally.  

- There are future work opportunities in forestry, and some in farming; also health and 
social care; gardening and ‘handyman’ services for older people; the construction 
industry, especially in new energy-efficient building techniques, and new forms of 
renewable energy production (eg: biomass).  

- Young people felt that they had little information on work and training opportunities in 
Glendale, and suffered from poor public transport options. They asked for help in getting 
work experience, finding training opportunities, and advice on how to start their own 
business. They also thought that more apprenticeships could be available.  

- Employers and micro-businesses mentioned issues to do offering apprenticeships and 
the provision of training 

 
Since this report was produced, there has been a significant national policy emphasis on 
promoting apprenticeships, and increasing efforts to expand and improve the training 
opportunities at Northumberland College and Kirkley Hall. The Glendale Gateway Trust now 
provides an information service on work and training opportunities for young people, through 
the Engaging Glendale system of updatable video screens located around Glendale, and offers 
some remote learning opportunities at the Cheviot Centre, Wooler. 
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3.6 NCC Employment Land and Premises Demand Study (Wooler section): 2015 

This Study was undertaken as background for the now-withdrawn NCC Core Strategy. It reviews 

demand and supply of employment land in Wooler and the surrounding area (see pp 85-94). It notes 

that only a small amount of the employment land in the area is actually located in Wooler itself (with 

considerable premises in Milfield and Wooperton). A survey of businesses was undertaken for the 

study, but only 3 businesses in the Wooler area responded. 

Key findings of relevance to Wooler: 

- Businesses are concentrated on Wooler Industrial Estate, Glendale Business Park at Haugh 

Head, and within the town centre, with 9 businesses at the Cheviot Centre. There were 21 

‘hereditaments’8 in Wooler town area and 19 at Haugh Head (p.89). 

- At the time of the Study, there were no properties suitable for business on the market, and 

only two small vacant units. This suggests that supply may be constrained (p.89).  

- “Due to the relative remoteness of the location and constrained labour supply’, larger 

occupier requirements will be rare” (p.90) 

- The market is not attractive to investors in business estate development (p.90). 

-  As regards office development, there is limited market activity and the market is very local. 

The conversion of existing buildings seems likely to meet anticipated demand. (p.91) 

- The Study argues against allocating additional employment land in the Wooler area. As 

regards the large allocation north-west of Berwick Road (the Mart field), it suggests that its 

scale may be too large and that public sector investment would be needed to open this site 

up (p.94) 

 

4. Surveys and Consultations undertaken for WNP 

WNP undertook a survey of households in summer 2016, and of young people linked to the Wooler 
Drop-In Centre. A survey of businesses was also undertaken in late 2016/early 2017 (see website for 
summaries of both). A number of consultation events were also held throughout 2017. All the 
comments relevant to the Local Economy (Business and Town Centre) theme are included!  
 
4.1 Household and Drop-In Surveys 

- The Household Survey 2016 
o There were few job and training opportunities for young people 
o Transport links needed 
o Broader economic centre with more job opportunities (high tech./office 

devt./ retail/services)  
o Better broadband to outlying areas to support use of redundant farming 

buildings  
o Apprenticeships and part time jobs for young people 
o Career advice needed 

- The Young People’s views 2016 
 More career choice needed 

 More support for young people moving into employment 

                                                           
8 A hereditament is an item of property that can be inherited. In this case, it refers to the property identified 
for rating purposes. 
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- The Business Survey 2016/17: (21 businesses responded. For details, see 

WNP website) 
o Regarding recruitment of staff 9 employers find it difficult to employ staff 

The difficulties they encounter with recruitment include: 

o Finding experienced staff e g electricians and maintenance engineers, 
PCV drivers etc 

o People don’t have the correct skills or experience needed to fill the 
vacancy 

o People don’t want to work unsociable hours 
o Finding people with the right skills is not always easy. 
o There is too small a pool of people to draw on in the immediate area, 

candidate fields are small. 
o Getting qualified staff locally is difficult 

o 12 of the local businesses made comments about what they thought would 
attract more businesses to Wooler. Comments include: 

o To attract more people would involve developing more desirable 
affordable housing. 

o Something  more would be required to encourage young people to stay 
in Wooler, like further education training facilities, clubs for 
entertainment, cinema, improved bus services etc 

o Transport infrastructure should be thought of to attract larger 
businesses...better access to A1 for larger vehicles 

o Relocation packages for businesses ...reduced rates and/or grants 
o Lower rates/ Business Rate Relief 
o Rentable office space/ pods 
o Improve the look of South Road and the Peth as dereliction is the first 

thing people see when travelling North,  lets the whole area down 
o Tidy up the High Street 
o ...consider developing the area beside Glendale Garden Centre and Carrs 

Billington into a proper car park, not just for the customers of the 
business but for visitors accessing the park. 

o Wooler needs more people including younger people 
o Need more customers as it’s a low wage economy  and a very seasonal 

market 
o Further apprenticeship funding. Under current rules, 5 is the maximum 

per business 
o More industry and further attractions like Riverside 
o Industrial Estate with small units and good access and signage. 
o More boards and Signs about the local history of the Area. 
o It’s not immediately evident from the Main Road the selection of 

Services/ shops that Wooler has to offer 
o More quality shops rather than antique and charity shops 
o More diverse shops in High Street 
o More boasting and Pride about Wooler...Great place for visitors to 

come...but just a bit more things to do for visitors. It’s all about the 
memories and experiences visitors take home with them... 

o Visitors need to know that Wooler welcomes them 
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4.2 Consultation events: Comments made by members of the public at different events etc 

Feb 27th Post it Notes 
Town Centre: 
- Encourage more people into shops. Lower rents.  
- How about a community shop, like Belford? 
- Could the empty shops be used as a drop-in centre for the young people of Wooler. Or 

could they not be involved 
- Keep delivery vans off paving slabs in the High Street 
- STOP dog fouling 

- Need more to encourage visitors into the town centre  
- Encourage independent shops to High Street 
- Keep Wooler High Street traditional.  No corporate logos 
- There are too many people who don’t shop in Wooler at all and travel to supermarket 
- Protect Coop – we need it...and find more parking for Coop 
- Tourist information in wrong place. Needs to be at other end of High Street near bus 

station 
- I agree! Many people would struggle to find tourist information 
- Bollards for High Street to prevent lorries etc. parking on the pavement 
- Putting some nice window displays in the empty shops 
- Empty shop premises are such a wasted opportunity 
- Create events to promote town centre – French market? Farmers market? etc. 
- Stop people parking on double yellow lines illegally and also on pavements High 

Street/Glendale Road 
- Get a grip on dogs fouling pavement (& their owners) 
- It would be great if business owners maintained REGULAR opening hours 
- Get something in the old Coop 
- More central parking needed within town/village centre for the elderly 
- Wooler shops and services – lets use it, or lose it! 
- Find tenants for empty shops or else use them for community events 
- Big boxes of flowers in front of derelict shops 
- Flower boxes not only on the High Street but around town 
- Extension of parking times on High Street 
- Monthly Farmers Market to encourage more people to come to Wooler 
- Pop-up shops in empty shops. Weekend events, local artist display, or Tourist 

information 
- Need high quality street furniture 
- Monthly Farmers Market would be good for locals and visitors 
- Develop antiques trade – becomes destination for collectors. Shared market in old 

Coop? 
- More parking in town centre 
 
Business generally: 

- Lower rates for business set up. Purpose built premises 
- Need bigger employers, not just internet based. An abattoir 
- Small businesses to share larger premises. Similar idea to craft emporium 
- Look outside of Wooler.  
- (Why not promote a crematorium near Wooler?)9 

                                                           
9 Comments condensed as transcription problems! 
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- Business units needed 
- Lower costs for business space 
- Business rates have to be sensible to encourage businesses 
- Coffee bar for young people open until 10pm. Involve young people in running it 
- Develop business skills 
 
 

Comments made from Newton’s shop event April 2017 

Business 

- Micro-businesses are OK but we need big businesses too. 

- It seems as though we need to attract large businesses. 

- Incentives for medium-scale business investment. 

- Greater marketing of Wooler/Glendale re: tourism opportunities. 

 

Town Centre 

- Only 2 empty shops on the High Street. [Old] Co-op looks good with window 

display. Other shop up for sale. Can’t do anything about either just now. 

- Put tourist information sign/directions from the bus station. 

- Decent supermarket within walking distance e.g. B & M. 

- Encourage independent shops on High Street. 

- New supermarket. 

- ‘Maintain’ Wooler town centre should be more proactive e.g. develop or 

enhance.... 

- High Street needs to be bonny. Flowers and smartened up. 

- Dog fouling bins in middle of the High Street. 

- Make High Street pretty, and down by the river as well. 
 

Comments made at Glendale Festival event July 2017 
 None relevant to the Local Economy theme. 

 
Comments generated at Glendale Show (August 2017) and the September Workshop on Sites 
 

Small businesses need encouragement and reasonable rents. 
Industrial area should have better infrastructure eg roads 
Pop up containers that can be used and moved 
More business units needed responsibly priced for small traders , businesses, centrally 
Ferugsons yard leisure centre is it realistic, We need inviting business units for clients 
meetings etc , mixed use? 
Haugh Head Wooler land mix housing and other planned properly 
Western boundary10 needs to be flexible , possibility of screening a development if it would 
be beneficial to Wooler ie provide jobs etc, Flexibility is the key for  all sites 
Supermarket at Farm to Freeze, already has planning permission 
Fergusons yard, amalgamation of small retail outlets perhaps Cheviot Village with country 
stores etc 

                                                           
10 This was mentioned as a limit on development in the First Draft of WNP, discussed at the Sites Workshop. 
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Have industrial land at Haugh Head or East of Turveylaws11  be prepared to be flexible for 
each site 
Swap YH site to Fergusons Yard. YH site for quality old peoples housing, quality flats, loft 
appts 
There’s nowhere for drainage to go 
Business centre Redpaths Yard 
Business development to share existing facilities contained in dedicated areas 
Traditional and newer type businesses don’t mix 
If businesses etc , should be in Fergusons yard 
Some workers need pods or hot desking 
Jobs for young, affordable housing 
Industrial at bottom of Wooler good links to A697 and Berwick Rd 
Pods like Amble  
Traffic lights if required on Ramsays lane 

 

5. Sites Review 

Section 3.6 above provides a recent helpful overview of land available in Wooler for 

employment uses. Two key points emerge: 

- There is a shortage of smaller and one-person business units 

- It is unlikely, but always possible, that a large firm will seek to locate in Wooler 

- Any large greenfield site would need public investment (in infrastructure and 

layout; also impact on wider road and water.sewerage/drainage situation) to 

bring forward for business uses, as such a project would not attract market 

interest. 

 

 

6. Conclusions:  

 

6.1 The opportunities 

Our local economy has been shifting, in terms of employment and business        

development, from a complete dominance of the land-based industries to a more 

diversified economy, with expansion in tourism and the service sector. 

There are good opportunities for some growth in the local economy in the coming years, 

not just in tourism, but in many kinds of micro-businesses, working from home, and in 

imaginative development of the various land-based industries. Several such businesses 

have developed very recently. 

It is important that WNP creates and encourages opportunities for people to take up 

these opportunities. 

 

6.2 Issues affecting business and employment generally 

                                                           
11 Ie the Wooler Industrial Park 
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- There are opportunities to increase tourism through more vigorous promotion of 

what is available locally, and an expansion of activities for tourists to do, 

especially indoor activities. The emphasis must be on increasing the variety and 

quality of what is currently available. 

- Local businesses have a strong commitment to Wooler’s future, but need a low 

rent/low rate context.  

- There is a shortage of affordable small office and workshops for businesses 

seeking to move on from a home-base, or from a small unit to a larger one. There 

are benefits in grouping such space, as at the Cheviot Centre and Glendale 

Business Park. 

- We should always have a site or sites in mind for a large industrial or other 

business project, although it is unlikely that a large firm will seek to locate in 

Wooler over the period of the plan. Sites which are suitable include Ferguson’s 

Yard, the Mart field, and the land adjacent to this towards Turvelaws. 

- Efforts are needed to promote training opportunities, and to attract skilled 

workers to Wooler. Appropriate housing is needed for such recruits. Efforts to 

promote the range of work opportunities available in our area to young people 

are especially needed, with an emphasis on career advice, training and help with 

transport. 

o Note that Northumberland College and Kirkley Hall are expanding their 

training activities, with sub-centres in Berwick. There have also been 

remote learning links with Wooler at the Cheviot Centre.  

o There have been repeated calls for locally-available business advice and 

skill development services. 

- Good quality affordable internet and mobile phone access is needed across the 

area 

 

6.3 Wooler Town Centre 

- The strengths of Wooler Town Centre are its traditional and welcoming ‘feel’, the 

dominance of independent shops rather than chains, and the emphasis on local 

produce. 

- Surveys of shoppers in recent years report a generally positive view of WTC, 

although young people would like more choice.  

- The rapid growth of internet shopping is adding to the challenges for retail 

operators. 

- WTC would benefit from more active collective efforts to (Some already 

underway!): 

o Improve signage to the Town Centre from the A697 

o Provide more off-street car-parking 

o Continually work to improve the look of the Centre, reduce vacancy, 

improve some shop fronts 

o Undertake more promotional events 

- Encourage the provision of more accommodation and facilities for tourists, 

especially in wet weather.  
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6.4 Other business locations 

- Wooler Industrial Estate and sites NW of Berwick Road 

- Haugh Head area: This currently has Glendale Business Park, and a garage/shop. 

There is opportunity for some expansion here. 

- Ferguson’s Yard and South Road:  

- The area at the junction of Brewery Road/A697, and including The Garden Centre 

- Outlying settlements 

 

 

Margaret Brown 
Alfreda Hindmarsh 
Patsy Healey 
(for WNP SG) 


